
Millions of Americans live 
from one day to the next 
uncertain where their next 

meal will come from—a sad statistic 
that helps to reinforce the importance 
of our annual national Stamp Out Hun-
ger® Food Drive, to be held this year on 
Saturday, May 13.

“Letter carriers see many of these 
folks along our routes each day,” NALC 
President Fredric Rolando said. “Our 
food drive can make a positive differ-
ence in the lives of those who have 
been dealt difficult hands.”

This year marks the 25th anniver-
sary of the national drive, Rolando 
noted. “Our work and our success 
will be just as crucial this year as 
ever, since the problem of hunger in 
this country shows little sign of going 
away,” he said.

Since the nation’s largest single-day 
food drive began in 1993, letter carri-
ers—ably assisted by untold thousands 
of family members, friends and other 
volunteers—have collected more than 
1.5 billion pounds of non-perishable 
food left by customers’ mailboxes and 
delivered to local food banks in more 
than 10,000 cities and towns in all 50 
states, the District of Columbia, Puerto 
Rico, the Virgin Islands and Guam.

Last year, carriers collected more 
than 80 million pounds of food, well 
above the previous record of 77 mil-
lion pounds.

Signing on as national food drive 
partners this year are the U.S. Postal 
Service, the National Rural Letter 
Carriers’ Association, the United Food 
and Commercial Workers International 
Union (UFCW), United Way World-
wide, AFL-CIO, AARP Foundation, 
Valpak and Valassis.

Registration = postcards + bags
With this year’s drive only about two 

months away, time is rapidly running 
out for branches to register. Branch 
presidents can now register quickly and 
efficiently by using the “Members Only” 
portal at nalc.org. Once they’re logged 
into the portal, they can simply select 
the “Food Drive” button. Enter informa-
tion into all of the fields, then select 
“Complete registration.” A notification 
will be provided to confirm registration.

Branch registration locks in a branch’s 
order for food drive reminder postcards, 
so it’s important for branches to register 
early to ensure proper allocation of 
postcards.

NALC Director of Community Services 
Pam Donato acknowledged that many 
branches were putting a great deal of 
effort into securing sponsors of spe-
cially branded food drive bags. 

“Such bags are extremely effective, 
regardless of whether they’re paper or 
plastic,” she said. “Getting a local spon-
sor not only helps pay for the bags, it also 
puts that sponsor’s name right next to 
our own familiar and trusted Stamp Out 
Hunger logo—positively associating that 
sponsor with our drive that proudly helps 

so many people in the local community.”
Information on ordering bags can 

be found on the food drive tool kit at 
nalc.org/food.

Postcards and promotional food drive 
bags are indeed postage-paid mail, and  
should be handled as such. It’s critical 
that they get delivered in a time-sensi-
tive and official manner.

It’s also vital that local postal 
management be made aware of their 
responsibilities for the food drive, and 
having local postmasters and station 
managers commit to a set schedule 
for postcard and bag delivery is just as 
crucial.

Contact information for regional and 
state food drive coordinators is posted 
on NALC’s online tool kit. If a food drive 
coordinator has any problems work-
ing with local managers on food drive 
logistics, the branch president or the 
regional food drive coordinator can 
lend a hand.

Letters of food drive support from 
Postmaster General Megan Brennan 
and USPS Chief Operating Officer 
David Williams also are posted in the 
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Some of the items available for purchase at 
stampouthungerstore.com
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food drive tool kit. Plus, the Postal 
Service’s top managers have an action 
plan that represents management’s 
commitment to the drive, so food 
drive coordinators can use all of these 
documents in conversations with local 
supervisors when discussing the im-
portance and commitment necessary 
for a successful drive.

Buy food drive swag,  
postage online

New to the food drive this year is 
a one-stop online shop for ordering 
wearable and promotional food drive-
related items.

“So many people have asked us in 
the past if they can buy a food drive 
shirt with Jeff Keane’s Family Circus 
artwork on it,” Donato said, “or hats, 
buttons and posters.”

Now they can. Working with long-
time NALC merchandising partner K&R 
Branding Solutions, a unionized firm 
located in Chantilly, VA, just outside 
Washington, DC, anyone—from letter 
carriers to postal customers to volun-
teers—can select from a wide variety of 
items that support and promote the food 
drive, in any quantity, through a new 
online store: stampouthungerstore.com.

This online store also carries for sale 
the 25th anniversary food drive poster, 
bearing the images of every Family Cir-
cus cartoon panel created by Jeff Keane 
and his father, Bil, before him.

And at stampouthungerstore.com 
you can also purchase sheets of a 
special, limited-edition commemorative 
photo panel of Family Circus-themed 

food drive stamps. The PhotoStamps, 
printed by PhotoStamps.com and com-
missioned by the American Philatelic 
Society for sale at its AmeriStamp Expo 
in Reno, NV, March 3-5. Jeff Keane was 
set to be on hand at the expo on March 
4 to present them. (Read more in Do-
nato’s column on page 41.)

Olmos is back
Returning this year as the food 

drive’s celebrity spokesperson is ac-
claimed actor Edward James Olmos.

Olmos is perhaps best known for 
his roles in the movie “Stand and 
Deliver” and in such television series 
as “Battlestar Galactica,” “The West 
Wing” and “Miami Vice,” and he is set 
to star in the upcoming “Sons of Anar-
chy” spin-off tentatively titled “Mayans 
MC.” He also has been a major booster 
of the food drive for a number of years 
now, starting out by appearing in local 
public service announcements (PSAs) 

ahead of the event to promote it and 
then working last year on a successful 
national PSA TV and radio campaign.

In the 30- and 60-second PSAs, re-
corded in English and Spanish, Olmos 
explains how easy it is to help stamp 
out hunger. The PSAs will be posted for 
easy download by broadcast outlets 
in the food drive’s tool kit. Branch co-
ordinators are encouraged to let local 
media contacts know where they can 
find the suitable downloadable files.

“Let’s all work together to make sure 
this 25th anniversary food drive is our 
best yet,” President Rolando said. “I 
thank all those who spend so much of 
their limited spare time on this crucial 
effort that helps those in our local 
communities.”

You can like and share the latest 
news and updates about the food  
drive on Facebook at facebook.com/ 
StampOutHunger and on Twitter at  
@StampOutHunger. PR
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NALC Thanks Its National Partners

1. Collect and bag HEALTHY nonperishable* food itemsColoque los alimentos saludables no perecederos en una bolsa junto a su buzÓn de correo

2. Place by mailbox for letter carrier to deliver to a local food bank or pantryEl cartero las entregará a un banco de alimentos local
* Donate healthy, low-sodium, low-sugar items such as beans, canned tuna in water, peanut butter, soup, vegetables, pasta, pasta sauce, cereal, oatmeal and other whole grains, canned fruit, canola or olive oil and canned meats. Please do not donate items that have expired or are in glass containers.

Fill a Bag. Help Feed Families.

From your bagger to your 
butcher, we’re the hardworking 

men and women of your 
neighborhood grocery union. 
Together, we are proud to put 
the food on America’s tables. 

Saturday, May 13

Premiere Partner

Members Only portal
Have you signed into NALC’s “Members Only” portal at nalc.org?
“Sometimes there is information that we want to keep solely in the 

hands of our members,” NALC President Fredric Rolando said, “and this 
portal gives us a way to try to limit it to our members as much as we 
can.”

Having an online location dedicated to individual members also allows 
NALC to enable access to unique information for those users, such as 
branch presidents or arbitration advocates.

To register, go to nalc.org and click on the box in the upper right-hand 
corner of the screen labeled “Members Only,” then enter the simple 
information required to create your account access. 

If you have any trouble creating your account, call the NALC Member-
ship Department at 202-662-2836.


