
will deliver the package to the retail location as addressed 
and scan the package as delivered. The retail outlet will hold 
the package in a secure location for the customer to pick up. 
Using Access Point, customers can drop off USPS pre-paid 
packages at a participating retail location for mailing. Car-
riers collect the pre-paid packages during the regular route, 
scan them as accepted and enter them into the mail stream. 
USPS states that participating stores will not sell any com-
petitive postal products or services. The program began in 
late February in all nationwide Staples locations, as well as 
select Target locations in Des Moines, IA.  

   On Feb. 12, the Postal Service advised NALC about a 
new USPS pilot program that would be offered to select 
Informed Delivery users. The program, which is titled Mail 
Delivery Notifications, will send users who have opted 
into the feature an email alert when their mail has been 
delivered to their home address or P.O. box. Using existing 
technology from intelligent mail devices (IMDs) and mobile 
data devices (MDDs), emails will be sent to pilot partici-
pants once data is received, indicating home mail delivery 
when a carrier leaves a ZIP+4 Code location or that P.O. box 
mail has been made available. USPS states that the mail 
delivery notification emails do not provide an assurance 
that a specific mail piece, visible in a user’s Informed De-
livery daily digest email or dashboard, has been delivered.  

In a letter received Feb. 18, NALC was informed that USPS 
intends to test a new method of addressing marketing mail 
through a project called Informed Address. During the test, 
select marketing mail pieces will be addressed with a unique 
coding system and sorted with DPS mail. The uniquely cod-
ed mail pieces will be delivered by city letter carriers in of-
fices throughout Northern Virginia, which are serviced by the 
Merrifield, VA Processing and Distribution Center.  

   A correspondence received on Feb. 26 notified NALC of 
USPS intent to conduct an operational test called Local Area 
of Commerce Same Day Delivery (SDD), in which city carriers 
will be alerted using a mobile application to provide package 
pickup and same-day delivery service. During the test, carriers 
will be required to use a hand-held test device (separate from 
the MDD) equipped with Store2Door routing technology. The 
Store2Door technology will develop the most efficient routes 
by selecting the optimal carrier, time and route to pick up and 
deliver these packages. City carriers may be required to de-
viate from their standard delivery route, as indicated by the 
SDD Store2Door mobile application, to pick up packages from 
participating retail locations and either hand off the packages 
to another carrier or deliver the packages.  

USPS routinely conducts various tests throughout the 
country. I will update you on these and other new tests as 
more information becomes available.

May 2020

Director of 
Safety and Health

We are well into the worst 
health crisis that our gen-
erations have ever faced.

You have been sending in many 
messages expressing concerns, 
ideas and recommendations on 
how we need to change operations 
to make sure that you have the best 
chance possible to avoid contract-
ing the virus.  

President Rolando has continuous-
ly been bargaining with the employer 
over all elements of how this affects 
you at work and at home. Stand-up 
talks have been modified by agree-
ment to make sure that we are on the 
same page in our message. 

A mechanism to make sure that 
stand-up talks are, in fact, given is 
developing. This comes from years 

of frustration that the employer, at the headquarters lev-
el, issues a “mandatory stand-up talk” (SUT) that had no 
mechanism to follow up and enforce. To make sure that 
the stand-up talks are given, they are all forwarded to your 
national business agents, requesting that they in turn for-
ward those talks to your branch leadership so that they 
may make them available to you through your union stew-
ards. We cannot count on management alone to get these 
messages to you on the front line in every work location 
throughout this country. 

The main page of the nalc.org website scrolls through 
a number of topics. Click on the coronavirus page and it 
will take you to our dedicated “COVID-19” page. The con-
tents of that page include all the messages from President 
Rolando, links to the new memorandum of understanding 
(MOUs) bargained over issues relating to safety and imple-
mentation of the Families First Coronavirus Response Act 
(FFCRA).

Copies of the above referenced stand up talks are post-
ed on the “COVID-19” page as well as on my “Safety and 
Health” page. The information is there to make sure it is 
getting to you.  

Sheltering in place

While we navigate this most troubling time, many of 
you are affected by the shelter-in-place orders that require 
most of our families to stay at home unless they too are es-
sential employees who can continue with the work they do.  

Sheltering in place maximizes opportunities to slow 
down the spread of the disease; however, it creates a num-
ber of challenges for which we may not be prepared. Our 
pre-COVID-19 life consisted of almost everyone leaving the 

nest to go to school or work, socialize and have fun.  
We generally are unable to visit with others, and this 

alone takes an emotional toll on many of us. The difficul-
ties experienced by families in such conditions are chal-
lenging and need new solutions. Socializing turns to web-
based chatting. Learn to use those available tools so that 
you can maximize visiting with your friends. Find ways for 
your children to do the same.  

The cdc.gov coronavirus portal has a section titled “Daily 
Life and Coping,” which includes two key sections to ad-
dress the need of our children.

The first is titled “Keep children healthy,” and includes 
the following:

•	 Watch your child for any signs of illness
•	 Watch for signs of stress in your child
•	 Teach and reinforce everyday preventive actions
•	 Help your child stay active
•	 Help your child stay socially connected

The second is titled “Caring for Children.” This section 
guides you on keeping children healthy, both physically 
and emotionally, with a number of ideas. In the section 
titled “Help children continue learning,” the following top-
ics are covered:

•	 Stay in touch with your child’s school
•	 Create a flexible schedule and routine for learning at 

home
•	 Consider the needs and adjustment required for your 

child’s age group
•	 Look for ways to make learning fun.

Each of the topics above have a number of examples.
This is a tough time for all and the littlest among us may 

not understand why they can’t go to school and be with 
their friends. Sit back, take a breath and ask yourselves 
how you would have reacted at their age. We have the rear-
view mirror of life that gives us experience. Put your think-
ing caps on and find out what each of your family members 
needs, and then work on a solution together.

In closing, we have suffered the first of what we fear will 
be many deaths of our union brothers and sisters to this 
disease. Pray for them and their families.

EAP services 

Our national EAP Service Provider is preparing a number 
of resources to assist during this crisis. Reach out to EAP 
by calling 1-800-EAP-4YOU (800-327-4968); TTY: 877-492-
7341. You can also surf the USPS EAP website EAP4YOU.
com. The main page for the EAP resources provides a link 
to connect you with help related to this crisis.

All services are confidential.  
Keep an eye on each other.

Manuel L. 
Peralta Jr.

Coronavirus updates
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